
Our Company:

Local  •  Trusted  •  Proven  •  Engaged

18 years publishing local community-driven magazines

Circulation:

TowneLaker: 16,250 per month (14,700 direct mailed)

Sixes Living: 16,000 per month (14,700 direct mailed)

Around Woodstock: 16,000 per month (15,200 direct mailed)

Our focus is growing local business, our exclusive customer base   

Our Mission: 

To be the most effective and affordable resource for you, the 
local business, to grow your revenues!

Our Methods: 

1) We listen to you.

2) We develop an individualized media plan that fits your 
business, your needs and your budget.

3) We follow up with you, to assess results and adjust, as  
 necessary. 

Our Guaranty:

If you are not completely satisfied with your results, we will deploy 
a new mix of tools, at no charge, until you are. The success of our 
business is determined solely by our ability to drive traffic to yours.

For Pricing:

TowneLaker and Sixes Living 

Patty Ponder • 770.615.3322 • AroundAboutPatty@gmail.com

Around Woodstock:

Charlice Byrd • 770.615.3308 • Charlice@AroundAbouMagazines.com

Reach Your Target Market with

AroundAbout Local Media, Inc.
2449 Towne Lake Parkway
Woodstock, GA 30189

For many, going to the salon isn’t just about getting your hair done — 

it’s about the whole experience.  On May 1, Downtown Woodstock’s 

newest tenant, Salon Gloss plans to take 

your salon experience to the next level.  

Owners Tim Timmons and Nicolie Griffin 

promise the experience and ambiance 

of an upscale, sophisticated in-town 

salon while being located only mere 

minutes from the Towne Lake area.  Salon 

Gloss offers a full range of hair services, skin 

care and makeup delivered in a chic yet fresh, 

contemporary setting.

Combined, Tim and Nicolie have more than 

30 years of industry experience.  Nicolie has 

been a hairstylist for 18 years and has also 

held leadership experience as an Artistic Technical Trainer 

with L’Oreal Professionnel, teaching other stylists on 

the latest hair coloring and hair cutting techniques.  Tim has been a hairstylist for 13 years and has 

extensive industry experience including positions as Creative Director for one of Atlanta’s Top 10 

salons, Education and Business Manager for L’Oreal Professionnel and National Trainer for Phyto.  

Tim has the unique distinction of working with several celebrities including Pamela Anderson, 

Eva Longoria, Paris Hilton and Hilary Duff during awards ceremonies including the SAG Awards, 

Grammy Awards and The MTV Video Music Awards.

Salon Gloss is proud to be one of the very few local salons to offer Phyto and Subtil to its clientele.  

Phyto is a botanically based hair care line that utilizes more than 700 active botanical ingredients 

and Subtil is Phyto’s revolutionary botanically based hair color line.  

The ingredients are highly concentrated and contain minimal to no water, parabins, formaldehyde, 

synthetic dyes or silicone’s.  “The botanical ingredients allow the products to penetrate and change the 

hair from the inside out,” said Tim.  Understanding that beautiful hair starts with a healthy scalp, Salon Gloss 

will introduce the Phyto Scope into its salon, which allows the scalp and hair strand to be viewed at 250 times magnification.  The Phyto Scope 

allows the stylist and the client to analyze the specific needs of the hair and scalp to create an individualized product prescription plan based on 

its needs.  And the results are immediate.  “The Phyto Scope and product prescription allows us to fix ongoing issues clients are having with their 

hair.  Traditional products often mask problem hair, while not repairing it.  With the combination of the Phyto Scope and product prescription, 

problem hair is fixed, not masked,” said Tim.

On the first and third Friday evening of each month, Salon Gloss will be the place to visit before hitting the town with its “Style Bar.”  “We 

will offer hairstyling, make up, and hair treatments, all in an environment complete with dance music, DJ, hors d’oeuvres and complimentary 

cocktails,” said Tim.  

“Everything we do every day is geared to elevating the client’s experience, said Nicolie.  

Upon arrival at Salon Gloss, you will be immediately greeted and offered a beverage 

including soda, coffee, fruit infused water, beer or wine, and led to a dressing room or the 

waiting area located in the middle of the salon.  “If a client has to wait, even for a few 

minutes, we want him or her to feel as though he or she is part of the experience, which 

is why we chose the middle of the salon as our waiting area location, continued Nicolie.”  

New clients can expect an extensive consultation and return clients can have confidence 

their stylist will know them, their preferences and listen carefully to what that client 

wants out of that day’s experience.  And to top it all off, each client will receive the salon’s 

signature shampoo, relaxing head massage and complimentary makeup touch up.

Clients can expect only the best in service when they visit Salon Gloss.  Salon Gloss is the 

perfect addition to the downtown Woodstock area with its hip, unique eateries, bars and 

retail shops.  Call today for an appointment!

Salon Gloss  • 220 Chambers Street, Woodstock

www.salongloss.biz • 678-483-8900 • 404.558.8313
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Around Walton is happy to announce the opening of Sugar Benders Bakery for 
the East Cobb area and Walton community in Paper Mill Village this month.  
Sugar Benders is locally owned by Veronica and Tony Estrada.  Veronica 
started making cakes for her children and fell in love with the art.  She studied 
cake decorating at the Sugar Art Institute under the world renowned cake 
decorator Chef Nicholas Lodge.  She has been creating and selling specialty 
and wedding cakes for the past five years.  Her clients have told her 
that not only are her cakes beautiful to look at but delicious to 
eat.  With her growing success, she and her husband felt 
that East Cobb needed a full bakery that offered amazing 
cakes and decided to open Sugar Benders. 

Located in Paper Mill Village255 Village Parkway, Suite 240A(678) 665-2211 •www.sugarbenderscakes.com
Open for Breakfast and Lunch Sunday through Thursday, 8 a.m. to 3 p.m. Friday and Saturday from 8 a.m. to 8 p.m. 

In addition to the incredible cake selection, Sugar 
Benders will feature a breakfast menu and light lunch 
menu.  Delicious breakfast breads, cinnamon rolls, 
muffins, omelets, breakfast sandwiches on homemade 
bread and biscuits will be available for breakfast.  The 
lunch menu will have deli sandwiches served on fresh 
homemade breads.  And of course, there will be a bakery 
case full of sweet treats to tempt all.  The bakery is located at 
Paper Mill Village, 255 Village Parkway, Suite 240A.  Let Veronica and Sugar 
Benders create something unique for your next special occasion or come 
by for breakfast or lunch Sunday through Thursday, 8 a.m. to 3 p.m. with 
extended hours on Friday and Saturday from 8 a.m. to 8 p.m.

Pastries • Breads • Muffins • Pies • Scones • Cupcakes • Sandwiches • Quiche • Omelets • Biscuits •  Coffee



   TOWNELAKER DISTRIBUTION MAP & DEMOGRAPHICS
   Towne Lake and surrounding neighborhoods • Zip Codes: 30189 & 30102

Total Circulation: 16,250 (Direct Mailed: 14,800 Racks: 1,450+)

About Towne Lake
 Towne Lake is a 3,600 acre Master Planned Community in southwest 
Cherokee County located approximately 35 miles north of downtown Atlanta 
with shopping, great schools, churches, dining — you name it!  It’s one of 
Atlanta’s premier communities with homes ranging from the low $100Ks to 
more than $1 million.  There are approximately 5,800 homes in approximately 
20 unique neighborhoods with great amenities, pools, tennis courts and 
playgrounds.  Towne Lake also has several apartment, townhome and 
condominium complexes, which brings the total community to approximately 
7,700 households.
 There are two signature golf courses, Eagle Watch — which is renowned for 
its Arnold Palmer design, and Towne Lake Hills — designed by Arthur Hills.  
Much of Towne Lake borders Allatoona Lake, one of the most frequently visited 
recreational lakes in the state.  Located within an easy commute to Atlanta’s 
major corporate centers, Towne Lake has easy access to I-575 and I-75.  Towne 
Lake is a whole “towne” of shopping centers, daily services, medical facilities, 
restaurants and entertainment centers.  In fact, every conceivable convenience 
from childcare to medical services to a 16-screen movie theater can be found 
here.
 The area surrounding Towne Lake also boasts many wonderful 
neighborhoods.  Residents and visitors alike can enjoy the many conveniences 
of a Master Planned Community that Towne Lake offers.

Towne Lake Demographics
Average Home Value $186,500
Average Household Income $91,739
Average Family Size 3
Gender:
    Female 49%
    Male 51%
Median Age
    Female 33.3 years
    Male 33.5 years

TowneLaker
 TowneLaker is currently in its 
18th year of publication and is a 
hyper-local focused, direct-mailed 
dual-medium community 
magazine for the Towne Lake area 
community.  Our print magazine is 
complemented by our proprietary 
social media-based website, www.
townelaker.com.
 Our editorial content is reader-
driven, thus enabling  TowneLaker 
to provide our readers with 
information that is relevant, 
informative and interesting to 
them.  The prototypical reader of 
our magazine is female and is 
often the primary "buying decision 
maker" in the family.  Our 
predominant readers are 
comprised of mothers with 
children, their children, their 
parents, and retirees.  Our 
philosophy has enabled us to 
create a loyal readership and 
following in the Towne Lake and 
surrounding areas, and as a result, 
our advertisers and contributors 
have experienced great market 
recognition and success.
 Our mission is “to help build 
stronger communities through the 
content of our magazines and to 
help our customers grow their 
business by providing a conduit 
through which they can gain 
market recognition.”

TowneLaker
Distribution

"The selection criteria for our 
mailing routes (above) allow our 
advertisers to get their messages 
out to the most sought-after 
demographics."



Map & Demographics
   Distribution Area & Quantities
   Sixes and Holly Springs area

   Total: 16,000         Direct Mailed: 14,800 Racks: 1,200

Sixes Living
 At AroundAbout Local Media, the publisher of Sixes 
Living magazine, we believe the world functions at the 
community level: diverse groups of people living in close 
proximity, sharing commonalities of culture, values, and 
local pride.  Neighbors work together, helping each other 
live richer lives. 
 It is our heartfelt desire to be an integral part of the 
area by offering uplifting, interesting information about 
the community our readers are proud to call home.  In 
addition to educating the reader, we want to celebrate 
with them the milestones of their lives.  The range of our 
content runs from sharing medical insights through 
knowledgeable columnists to showcasing the 
accomplishments of our youngest residents with birthday 
photos and school news.  
 The readers drive our editorial content, which makes 
the information found in our pages both relevant and 
informative.  We encourage the readers to send us photos, 
ideas, and stories that are important to them and their 
neighbors.  Our typical readers are female, often the 
family’s decision maker in terms of making purchases.  
Sixes Living has a loyal readership in the Sixes, Holly 
Springs and south Canton areas, and our advertisers and 
contributors have experienced significant market 
recognition and success. 

About the Sixes & Holly Springs 
communities
 Our area is filled with recreational opportunities and 
constant business growth.  Much of the western border of 
the Sixes Living distribution area is the shore of Lake 
Allatoona, one of the state’s most visited recreational 
treasures.  Blankets Creek Mountain Bike Trails offers 15 
miles of rolling single-track bike trails of varying difficulty, 
satisfying beginner and advanced riders.  More than 
10,000 riders visit the park each month, and recent 
renovations have enlarged parking and improved other 
aspects of the facilities.  Just down the road is Cherokee 
County’s new Aquatic Center, featuring a 48,000-square-
foot indoor space that holds a 50-meter competition pool 
and 25-foot recreational pool.  The 7,900-square-foot 
outdoor pool is surrounded by a 10,000-square-foot deck 
and two pavilions.  The center is sure to grow as a regional 
destination for competitive swim meets. 
 The new Northside Hospital, set to open in early 2015, 
will offer an 84-bed facility with a women’s center, multi-
specialty medical office building and cancer center and 
ample parking.  A WalMart Supercenter is under 
construction along I-575, bringing with it various retail 
outlets to occupy the accompanying shopping area. 
 Entertainment options in the vicinity. The sprawl from 
downtown Atlanta reaches into the community with I-575 
and I-75 offering easy access.  The new Outlet Shoppes of 
Atlanta are located just one exit south from the Sixes Road 
I-575 exit, adding more than 80 retail stores and 
restaurants and other businesses setting up on the 
outlying parcels.  Sixes Road and Holly Springs residents 
have a short drive to bustling downtown Woodstock and 
developing historic downtown Canton.  
 Numerous subdivisions are scattered throughout the 
area.  Sizes range from BridgeMill, a 2,700-home 
development that offers a championship golf course and 
more than 52 acres of family recreation including a two-
acre aquatic area, to the 128-home upscale Lake Sovereign 
built around a 38-acre private lake.

Zip Codes: 30114, 30115 and 30188

Sixes Living is mailed directly to 14,800 homes and businesses along the Sixes 
Road corridor, stretching into Holly Springs and into south Canton. 
Neighborhoods included in that reach include BridgeMill, Lake Sovereign, and 
River Green.  An additional 1,200 copies are available in racks placed in local 
businesses.  The selection criteria for our mailing routes allow our advertisers 
to get their messages out to the most sought-after demographics.

Join the Sixes Living magazine 
Facebook fan page 
www.facebook.com/SixesLivingMagazine

www.SixesLivingMagazine.com

Scan this QR code 
and flip through 
the magazine



Around Woodstock Distribution Map & Demographics
   Zip Code: 30188

Total Circulation: 16,000 (Direct Mailed: 14,500 Racks: 1,500)

Around Woodstock 
 At Around About Local Media, the 
publisher of Around Woodstock, we 
believe the world functions at the 
community level: diverse groups of 
people living in close proximity; 
sharing a commonality of culture, 
values and local pride; developing 
safety nets for those in need; and 
helping one another to live richer lives.
 It is our heartfelt desire to be an 
integral part of the community we 
serve by offering uplifting and 
interesting information about the 
community our readers call home.  We 
are a reader-driven publication, and 
we encourage our readers to submit 
information and photos of the things 
that are important to them.  The range 
of information runs from celebrations 
such as birthdays and anniversaries to 
local school and student 
accomplishments and community 
news about local businesses, civic 
organizations and more.   Our local 
and unique contributing writers 
provide readers with content that 
educates, entertains and inspires.
 In addition to providing relevant and 
interesting content for our readers, it 
is also our mission to help small 
businesses grow.  Our publications are 
delivered to the customers our local 
businesses seek.  Our professional and 
customer-driven team works in 
partnership with every client, 
delivering results, not promises.

About the Woodstock Community
 Woodstock is home to a diverse population ranging from young 
families to retirees.  There are approximately 16,000 homes in the 
30188 zip code, including the prestigious golf community Bradshaw 
Farms, which has 474 homes.  The City of Woodstock is approximately 
30 miles north from Atlanta.  Within a short car ride, Woodstock 
residents can attend national sports teams’ events, see a concert or 
enjoy one of the many museums or other attractions.
 Woodstock residents enjoy a number of shopping, entertainment 
and recreational opportunities, all within close proximity.  The 
downtown area is one of the most vibrant and exciting revitalized 
downtowns in the Metro area.  There are unique retail, restaurant, 
entertainment and housing opportunities, and the downtown area is a 
destination for many outside of the city and Cherokee County.  
Downtown Woodstock is home to Elm Street, a successful and popular 
community theater group where patrons can enjoy family-friendly 
music, theater and comedy.  Woodstock is also home to the new The 
Outlet Shoppes of Atlanta, a premier outlet mall located off Exit 9 
(Ridgewalk Parkway) and I-575.     
 For outdoor enthusiasts, the non-profit Greenprints Alliance provides 
Woodstock residents with an outlet for hiking, biking, walking and 
paddling.  The trails at Rope Mill Park and Blanket’s Creek offers hiking, 
mountain biking and walking.  The new Cherokee County Aquatic 

Center features a 48,000 square foot indoor space, and a 7,900 square 
foot outdoor pool is surrounded by 10,0000-square-foot deck and 
pavilions.
 The Cherokee County School District (CCSD) is one of the top school 
districts in the state.  Four CCSD high schools were named to the 
“America’s Best High Schools 2013” list published by Newsweek and 
The Daily Beast: Creekview, Etowah, Sequoyah and Woodstock, with 
Sequoyah making its 10th consecutive appearance in the elite rankings.  
The CCSD students repeatedly outscore students statewide on Georgia 
End-Of-Course Tests (EOCT) in all subjects.  In 2012, the CCSD posted 
the highest SAT district average score in the State of Georgia, based on 
data released by the State Department of Education and College Board.

Woodstock Demographics
Average Home Value:         $182,000
Median Household Income: $69,412
Average Family Size:  3.15
Gender
        Female: 52% 
        Male        48%
Median Age
        Female:      37.4
        Male:         35.4





2449 Towne Lake Parkway  •  WOODSTOCK, GA 30189
Michelle: (770) 615-3307  •  FAX (770) 516-4809

REQUIRED AD SPECIFICATIONS FOR  "CAMERA READY" ARTWORK
Deadlines: Around Woodstock 5th, TowneLaker 10th, Sixes Living 15th of the preceding month

Camera Ready Artwork can be accepted as camera ready if:

• It is the exact measurements for the contracted ad size.
• The color mode is CMYK.  Color settings for interior pages: SWOP Newsprint with 30% dot gain.
• The resolution in a minimum of 300 dpi.
• All black text and black shapes are 100% black instead of process black and they have been set to overprint to avoid knockouts.
• The ad is approved and ready for print.

Acceptable File Types:
PDF Files are Recommended — PDF files are recommended.  Native Adobe CS3 files with supporting fonts and images are also accepted
Those include PSD, AI, EPS, and Indd files.  JPG and TIF files are also accepted with a minimum of 300 DPI.  GIF files cannot be accepted.

Photos.  Photos should be a minimum of 1,000 pixels wide for a 1/4 Page ad, larger for larger ads. They may be provided in JPG, TIF, or RAW camera file formats.

Logos.  Vector based logo files are recommended. These include EPS, AI, and PDF files.

Images on the Web.  Images and logos CANNOT be pulled from the advertiser’s Website. Web resolution files are too low resolution for print.

Copyrights.  The advertiser must have permission to reprint all logos, photos, text, and design concepts provided to us. If you would like us to use an ad from another 
publication, please request consent to use the artwork it designed.

Microsoft Office Files.  We cannot use files for advertisements that were created in any of the software included in the Microsoft Office Suite. This includes Word, 
Publisher, and PowerPoint. This software is designed for desktop publishing at home, not commercial production.

Submission.  All artwork should be e-mailed to michelle@aroundaboutmagazines.com or provided on CD, DVD or Flash Drive.  Please provide a hard 
copy with your ad for proofing purposes.  We cannot accept hard copies of ads as “camera ready”.  If the files are too large for email, call for FTP information
(program download required).

Ad Dimensions

SPEC SHEET

Full Page
7.5” X 10”

8.5” X 11”
(bleed)

1/8 Page
3.625” X 2.312”

1/2 Page
7.5” X 4.875”

1/3 Page
7.5” X 3.25”

1/4 Page
3.625” X 4.875”

Full Page

7.5” X 10”
(live area)

8.75” X 11.25”
(bleed)

2 Page Story

15.75” X 10”
(live area)

17” X 11.25”
(bleed)

1/2
Page

 3.625”
X

 10”

Front/Back Cover

2-Page Spread

Full Page (Inside)*

1/2 Page*

1/3 Page*

1/4 Page*

1/8 Page*

Bleed Size — 8.75” w  x  11.25” h
Front Cover Live Area* — between 2.5”
from top and .25” from bottom due to
magazine logo and bottom text bar.

Inside Front & Back — 7.5” w  x  10” h
Back Cover Live Area*  — 7.5” w  x  10” h
NOTE: 4" x 2" mailing indicia area must

be provided at top right corner.

16” w  x  10” h

Bleed Size (4 Sides) — 8.75” w  x  11.25” h
Live Area* — 7.5” w  x  10” h

Horizontal — 7.5” w  x  4.875” h
Vertical — 3.625” w  x  10” h

7.5” w  x  3.25” h

3.625” w  x  4.875” h

Horizontal — 3.625” w  x  2.312” h

*Text must be contained within the specified dimensions.
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